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Transit Modes

COMMUTE TO WORK

DROVE
lg-EB ALONE
CARPOOLED
Eg PUBLIC

TRANSIT
BIKE

@. WORKED

AT HOME

Source: US Census Bureau
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Livingand  Livingin Area Livingin Area Living in Area
Employed in but Employed but Employed but Employed

Area Elsewhere in in San Mateo in Rest of Bay
San Francisco  County Area or
California
EXCELSIOR/OUTER MISSION
COMMUTE SHED
Employed residents in area 32,866
Living and employed in area 1,495 4.5%
Living in area but employed 17,750  54.0%
elsewhere in San Francisco
Living in area but employed in 5,118 15.6%
San Mateo county
Living in area but employed in 8,603 25.9%
rest of Bay Area or California
Sour Census American Community Survey 2011-2015
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Balboa Park Station: Home Locations of BART Riders by Mode

2015 BART Station Profile Study (weekday). Data are weighted to represent average weekday ridership. Weighted points are scattered around actual origin point. Scattering process may result in
points appearing in bodies of water on some maps. The “Drive alone / carpool” category includes motorcycle, and “Drop off / taxi / other” includes app-based ridesharing services like Uber and Lyft.



2015 BART Station Profile Study

BALBOA PARK STATION - HOME ORIGINS

Station Profiles — Home Origins

Ridership

On an average weekday, 13,016 riders enter Balboa Park Station. Of these riders, 8,662 riders are coming
from home. The percentages on this page apply to these home origin riders.

Travel Mode to Balboa Park Station (from home origins)

56%
13%
Walk Bus/Transit

Station Parking
Total car parking spaces: 0

Trip Destination

Workplace

Social/rec N 8%

School N 7%
Shopping Bl 3%
Personal errands Bl 2%
Restaurant/cafe M 2%
Work-related B 2%
Other BN 3%

BART Usage

65% Use BART five or more days per week
8% Have been riding BART for less than one year

Demographics
Gender
Male
Female

Age

5to 17 years

18 to 24 years

25 to 44 years

45 to 64 years

65 years and over

Household Income
Under $25,000
$25,000 to $49,999
$50,000 to $74,999
$75,000 to $99,999
$100,000 to $149,999
$150,000 and over

BART Marketing and Research Department

Drive Alone/Carpool

20%

6%

Total bike spaces: 119

51%
49%

0%
16%
67%
14%

3%

7%
19%
27%
21%
17%

9%

Ethnicity

Non-Hispanic
White
Black/African American
Asian or Pacific Islander

Drop Off/Taxi/Other

72%

American Indian or Alaska Native
Other, including 2 or more races

Hispanic (any race)

City of Home Origin
San Francisco

Daly City

Other

Station Profiles — Home Origins, Page 7

33%
10%
33%
<1%

4%
20%

94%
4%
2%

6%

Bicycle

ETC Institute



Glen Park Station: Non-Home Locations of BART Riders by Mode

2015 BART Station Profile Study (weekday). Data are weighted to represent average weekday ridership. Weighted points are scattered around actual origin point. Scattering process may result in
points appearing in bodies of water on some maps. The “Drive alone / carpool” category includes motorcycle, and “Drop off / taxi / other” includes app-based ridesharing services like Uber and Lyft.



2015 BART Station Profile Study Station Profiles — Home Origins

GLEN PARK STATION - HOME ORIGINS

Ridership
On an average weekday, 8,300 riders enter Glen Park Station. Of these riders, 5,987 riders are coming from
home. The percentages on this page apply to these home origin riders.

Travel Mode to Glen Park Station (from home origins)

47%
16%
Walk Bus/Transit Drive Alone/Carpool Drop Off/Taxi/Other Bicycle
Station Parking
Total car parking spaces: 53 Total bike spaces: 80

Trip Destination

Workplace 73%
School N 8%
Social/rec N 6%
Personal errands 1l 3%
Shopping Bl 3%
Restaurant/cafe WM 2%
Other N 5%
BART Usage
72% Use BART five or more days per week
7% Have been riding BART for less than one year
Demographics
Gender Ethnicity
Male 52% Non-Hispanic
Female 48% White 50%
Black/African American 9%
Age Asian or Pacific Islander 24%
5to 17 years <1% American Indian or Alaska Native <1%
18 to 24 years 11% Other, including 2 or more races 2%
25 to 44 years 61% Hispanic (any race) 15%
45 to 64 years 24%
65 years and over 4%
City of Home Origin
Household Income San Francisco 98%
Under $25,000 6% Other 2%
$25,000 to $49,999 14%
$50,000 to $74,999 26%
$75,000 to $99,999 14%
$100,000 to $149,999 20%
$150,000 and over 20%

BART Marketing and Research Department Station Profiles — Home Origins, Page 22 ETC Institute



Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

Q8 How do you typically get to the Mission Street or Geneva
Avenue commercial district? Check up to 2.

Answered: 831 Skipped: 141

Drive with nd/or get dropped off
others and/o...

Take BART C - Take BART

Take Muni P - Take MUNI (bus, train)
(specify bus...

Take BART and g _Taye BART and transfer to MUNI (or vice versa)
transfer to...

Bike .ke

Motorcycle or H - Motorcycle or Scooter
Scooter

Take a .
taxi/Uber /Lyf.e a taxi/Uber/Lyft

Combination of JBcombination of 2 or more modes
2 or more modes

Not sure/no
answer

Other (please specify) or specify MUNI line
specify) or...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

K - Not sure/no answer

Answer Choices Responses
Drive alone 35.38% 294
Drive with others and/or get dropped off 24.31% 202
Take BART 10.47% 87
Take Muni (specify bus line below) 31.65% 263
Take BART and transfer to Muni (or vice versa) 7.22% 60
Walk 62.33% 518

6.98% 58
Bike
1.44% 12

Motorcycle or Scooter

35/52
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Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

Take a taxi/Uber/Lyft
Combination of 2 or more modes
Not sure/no answer

Other (please specify) or specify Muni bus line below

Total Respondents: 831

# Other (please specify) or specify Muni bus line below
1 8x, 14

2 14, 49

3 52,29, 54
4 14

5 8

6 14

7 14

8 24,49,29
9 J

10 54, M

-
ey

Masonic, transfer point to get to Stonestorn

12 43, 28R, K, L
13 14, 8, 54, 43
14 14R

15 19,49,52

16 14

17 Candlestick Shuttle
18 14 14R, 14x
19 8, 28R

20 14

21 Para Transit
22 Paratransite
23 43 Masonic
24 #44

25 14

26 14, 29

27 14/49

28 54,14

29 14

30 14

31 14, 49, 29

32 49

33 29,14

36 /52

6.86%
3.61%
0.60%

17.57%

Date

8/8/2017 3:51 PM
8/8/2017 3:31 PM
8/4/2017 3:25 PM
8/3/2017 1:47 PM
8/3/2017 11:49 AM
8/3/2017 11:47 AM
8/2/2017 3:57 PM
8/2/2017 3:38 PM
8/2/2017 3:36 PM
8/2/2017 3:34 PM
8/2/2017 3:31 PM
8/2/2017 3:09 PM
8/2/2017 3:03 PM
8/2/2017 10:37 AM
8/2/2017 10:28 AM
8/1/2017 11:30 AM
8/1/2017 11:14 AM
7/31/2017 3:19 PM
7/31/2017 3:07 PM
7/31/2017 2:58 PM
7/31/2017 2:43 PM
7/31/2017 2:00 PM
7/30/2017 5:21 PM
7/28/2017 7:11 AM
7/26/2017 12:50 PM
7/26/2017 11:40 AM
7/26/2017 11:37 AM
7/26/2017 10:28 AM
7/26/2017 10:23 AM
7/26/2017 10:20 AM
7/26/2017 10:17 AM
7/26/2017 10:00 AM
7/26/2017 9:39 AM

57

30

146



34
35
36
37
38
39
40
41

42
43
44
45
46
47
48
49
50
51

592
53
54
55
56
57
58
59
60
61

62
63
64
65
66
67
68
69
70
7

72
73
74

Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

44
14, 54

14

14, 49, 43, 52
14

49,14
49,14
8,29

14

14, 43

14

14, 33,48
14

54
29,14

14

M, 54
29, 43,8
43

M, 54
49,14

29

54
44,52
14

29

8, 14r, 29
29

29

14, 14x, 14r
M

14

K

M, 28r, 8
43

8

14

29

14, 28r, 49
14
49,29,14

37152

7/26/2017 9:27 AM
7/26/2017 9:16 AM
7/25/2017 2:56 PM
7/25/2017 2:47 PM
7/25/2017 12:10 PM
7/25/2017 11:55 AM
7/25/2017 11:40 AM
7/25/2017 9:52 AM
7/24/2017 2:29 PM
7/24/2017 1:42 PM
7/24/2017 1:27 PM
7/24/2017 1:19 PM
7/24/2017 1:06 PM
7/24/2017 11:31 AM
7/24/2017 11:09 AM
7/24/2017 11:05 AM
7/24/2017 11:01 AM
7/24/2017 10:57 AM
7/24/2017 10:52 AM
7/24/2017 10:06 AM
7/24/2017 9:55 AM
7/24/2017 9:23 AM
7/22/2017 11:47 AM
7/21/2017 2:00 PM
7/21/2017 10:08 AM
7/20/2017 10:58 AM
7/20/2017 10:48 AM
7/20/2017 10:39 AM
7/20/2017 10:23 AM
7/20/2017 9:57 AM
7/20/2017 9:51 AM
7/20/2017 9:41 AM
7/19/2017 1:28 PM
7/19/2017 1:23 PM
7/19/2017 1:20 PM
7/19/2017 11:48 AM
7/19/2017 11:44 AM
7/19/2017 11:39 AM
7/19/2017 11:36 AM
7/19/2017 10:02 AM
7/16/2017 9:38 PM



75
76
77
78
79
80
81
82
83
84
85
86
87
88
89
20
91
92
93
94
95
96
97
98
929
100
101
102
103
104
105
106
107
108
109
110
m
12
113
14
115

Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

14
43,14

54,44

| will often come home via 14, 49, sometimes BART + 44; often ride bike / MUNI combo
54,43,8

The bus schedule on the 43 masonic needs to improve. It is always late
14

44,14, 49

K

14

29-14

14

44

43

49 VanNess, 14 Mission, J church

49

| haven't ventured out to geneva

29

29

14

14R

49,J

14

52, 14x, 44

43

What do you consider the Commercial District. | walk to Mission, drive to Geneva (generally)
Any bus line coming from the Balboa Bart Station area

14

8,43

43

14

8x

| take the 14mission or the 49 city college or to acquatic park.
43 Masonic

14, 49

43

14 Mission, 88

14 Mission, 88 Shuttle, 8

If I'm going towards Mission | take the 49 or 29

43

49, 14, and 44

38 /52

7/16/2017 12:24 AM
7/15/2017 11:51 AM
7/14/2017 2:37 PM
7/14/2017 2:05 PM
7/14/2017 10:12 AM
7/14/2017 5:03 AM
7/14/2017 1:32 AM
7/14/2017 12:11 AM
7/13/2017 10:50 PM
7/13/2017 10:06 PM
7/13/2017 9:27 PM
7/13/2017 8:55 PM
7/10/2017 1:47 PM
7/9/2017 6:49 PM
7/7/2017 2:53 PM
7/6/2017 5:48 PM
7/6/2017 12:17 PM
6/30/2017 7:01 AM
6/29/2017 1:37 PM
6/28/2017 8:17 PM
6/27/2017 6:54 PM
6/27/2017 5:31 PM
6/27/2017 10:09 AM
6/27/2017 9:42 AM
6/25/2017 4:13 PM
6/22/2017 11:38 AM
6/21/2017 7:13 PM
6/21/2017 3:06 PM
6/19/2017 3:46 PM
6/18/2017 6:38 PM
6/18/2017 3:59 PM
6/18/2017 8:51 AM
6/17/2017 11:12 PM
6/17/2017 8:00 PM
6/17/2017 10:07 AM
6/16/2017 1:31 PM
6/15/2017 3:48 PM
6/15/2017 3:42 PM
6/15/2017 2:45 PM
6/15/2017 12:40 PM
6/15/2017 12:29 PM



116
17

18
19
120
121

122
123
124
125
126
127
128
129
130
131

132
133
134
135
136
137
138
139
140
141

142
143
144
145
146

Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

54 Felton

14, 29

Bus 14, 14R, 8 and 43
43

14 bus

14/49

52 Excelsior

29, 53 (52?)
49/29/14

49

14, 14R, 14X, 88

8, 44,14,

43, 8,14, 54

14

14, 43

29, 44

I live very close to the Corner of Happy & Healthy(Walgreens)
14;14R

52,29, 54

14

san bruno st

14 Mission

14

Never. Its an eyesore and dangerous.
Muni 14X

14 Mission

14 Mission

44 /14 /49 /52 /KML
48,14

43

14R

39/52

6/15/2017 12:16 PM
6/15/2017 9:22 AM
6/15/2017 8:31 AM
6/14/2017 3:25 PM
6/14/2017 8:09 AM
6/13/2017 10:46 PM
6/13/2017 7:27 PM
6/13/2017 6:21 PM
6/13/2017 5:20 PM
6/13/2017 4:38 PM
6/13/2017 4:05 PM
6/13/2017 9:24 AM
6/13/2017 8:30 AM
6/13/2017 5:33 AM
6/13/2017 4:25 AM
6/13/2017 1:57 AM
6/12/2017 10:22 PM
6/12/2017 10:04 PM
6/12/2017 9:45 PM
6/12/2017 8:54 PM
6/12/2017 7:57 PM
6/12/2017 7:47 PM
6/12/2017 7:26 PM
6/12/2017 6:20 PM
6/12/2017 6:06 PM
6/12/2017 11:57 AM
6/12/2017 9:42 AM
6/12/2017 8:19 AM
6/9/2017 3:43 PM
5/31/2017 3:14 PM
5/30/2017 12:02 PM



Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

Q9 Sidewalks & Pedestrian Infrastructure

The sidewalk

Geneva is sufficient to accommodate pedestrians
space along...

Sidewalks

S & Geneva are clean.
along Missio...

Sidewalks ¢ _ Sidewalks along Mission & Geneva are sufficiently lit at night
along Missio...

Residential D - Residential sidewalks are sufficiently lit at night.
sidewalks ar...

When walking,

E - When walking, | have enough time to safely cross busy streets.
I have enoug...

| feel

allowing my child/children to walk to and from school.
comfortable...

There are

nd landscaping on residential streets.
adequate tre...

g There are H . There are adequate trees and landscaping on Mission and Geneva commercial areas.
adequate tre...

| feel safe

g on main streets in the area, such as Geneva, Mission, Alemany, and Ocean.
and comforta...

| feel safe

from my house to main streets in the area, such as Geneva, Mission, Alemany, and
and comforta...

0] 1 2 3 4 5 6 7 8 9 10
Does Strongly Disagree @ Neutral Agree Strongly Total Weighted
not disagree agree Average
apply
The sidewalk space along Mission and 1.89% 7.44% 15.51% @ 20.43%  47.79% 6.94%
Geneva is sufficient to accommodate 15 59 123 162 379 55 793 4.26
pedestrians
Sidewalks along Mission and Geneva are 1.64% 36.60% 36.48% @ 14.34% 8.55% 2.39%
clean 13 291 290 14 68 19 795 2.99
Sidewalks along Mission and Geneva are 8.17% 15.84% 27.33% @ 29.25% 17.11% 2.30%
sufficiently lit at night 64 124 214 229 134 18 783 3.38
Residential sidewalks are sufficiently lit at 5.09% 21.12% 30.28% @ 24.55% 16.16% 2.80%
night 40 166 238 193 127 22 786 3.34
When walking, | have enough time to safely 1.78% 11.32% 15.14%  22.14%  45.42% 4.20%
cross busy streets. 14 89 19 174 357 33 786 4.1
| feel comfortable allowing my 46.89% 15.28% 13.21%  13.86% 9.07% 1.68%
child/children walk to and from school 362 118 102 107 70 13 772 2.28
There are adequate trees and landscaping 1.40% 28.19% 28.32% 19.26% @ 19.90% 2.93%
on residential streets 1 221 222 151 156 23 784 3.37

40 /52
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Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

There are adequate trees and landscaping
along Mission and Geneva commercial
areas

| feel safe and comfortable walking on
main streets in the area, such as Geneva,
Mission, Alemany, and Ocean.

| feel safe and comfortable walking from
my house to main streets in the area, such
as Geneva, Mission, Alemany, and Ocean.

1.53%
12

0.88%
7

3.96%
31

32.61%
255

11.62%
92

8.18%
64

41 /52

30.56%
239

23.86%
189

17.77%
139

17.90%
140

22.98%
182

21.87%
7

15.47%
121

36.49%
289

43.22%
338

1.92%
15

4.17%
33

4.99%
39

782

792

782

3.19

3.95

4.07
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Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

Q10 Bicycle Infrastructure

When Bike
Share is...

| feel safe
and comforta...

I feel safe G _ | fee| safe and comfortable riding my bike from my home to main streets, such as Geneva, Mission, Alemany, and Ocean.

and comforta...

I'feel b _| feel comfortable allowing my child to ride a bike to and from school.

comfortable...

When Bike Share is provided in the
neighborhood, I plan to use it. Bike Share
provides users the ability to pick up a
bicycle at any self-serve station and return
it to any other station located within the
system.

| feel safe and comfortable riding my bike
on main streets in the area, such as
Geneva, Mission, Alemany, and Ocean.

| feel safe and comfortable riding my bike
from my home to main streets, such as
Geneva, Mission, Alemany, and Ocean

| feel comfortable allowing my child to ride
a bike to and from school

Does
not

apply

35.69%
273

40.68%
312

41.10%
314

57.91%
443

Strongly
disagree

12.94%
929

17.34%
133

13.87%
106

19.35%
148

42 /52

Disagree

14.25%
109

18.90%
145

15.84%
121

8.89%
68

Neutral

17.25%
132

14.73%
113

15.31%
n7

10.20%
78

Agree

14.90%
114

6.91%
53

12.04%
92

2.35%
18

10

Strongly
agree

4.97%
38

1.43%
1

1.83%
14

1.31%
10

Total

765

767

764

765

rovided in the neighborhood, | plan to use it. Bike Share provides users the ability to pick up a
tation and return it to any other station located within the system.

fortable riding my bike on main streets in the area, such as Geneva, Mission, Alemany, and Ocean.

Weighted
Average

2.78

2.34

2.49

1.84
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Envisioning a future for more vibrant, inclusive, and stronger neighborhoods.

Q11 MUNI & Car Share

Answered: 803  Skipped: 169

.'f car s_haring in the neighborhood, | would consider using it. Or | already use car share.
is provided ...

Muni service ble enough in this neighborhood for me to rely on it for many trips.

is frequent ...
(o] 1 2 3 4 5 6 7 8 9 10
Does Strongly Disagree = Neutral Agree Strongly = Total
not disagree agree
apply
If car sharing is provided in the 26.14% 10.46% 17.65% 17.52%  20.26% 7.97%
neighborhood, | would consider using it. 200 80 135 134 155 61 765
Or | already use car share.
Muni service is frequent and reliable 9.79% 9.28% 14.68% | 17.69% @ 39.52% 9.03%
enough in this neighborhood for me to 78 74 17 141 315 72 797

rely on it for many trips.

43 /52

Weighted
Average

3.19

3.95


rtanner
Typewritten Text
A - If car sharing is provided in the neighborhood, I would consider using it.  Or I already use car share. 

rtanner
Typewritten Text
B - Muni service is frequent and reliable enough in this neighborhood for me to rely on it for many trips. 

rtanner
Typewritten Text
A

rtanner
Typewritten Text
B





V|S | ON / VISION /71 / VISION

Workshop participants were asked to place a dot beneath each aspirational statement, indicating
their support for the statement. Participants were asked: do you want this statement to be true
about the project area? What aspirations would you add?

0

As the neighborhood improves, we retain what makes the
neighborhood special: our families, economic and ethnic
diversity, small businesses, and local gems.

Develop and enhance the commercial corridor so that it
serves working people, while also offering a range of goods
and price points.

Retain and enhance the child and family-friendly features
of the neighborhood to retain and attract families with
children, especially family serving businesses on the com-
mercial corridor.

Workforce training and referrals connect residents with
employment opportunities

Provide increased housing opportunities affordable to a
range of income levels, from tﬁose on fixed incomes and
working minimum wages to early career and established
professionals.

Well- desuj;( ned and maintained streetscapes improve walk-
ing and biking experiences, balance the needs of different
users, and create more enjoyable and visually pleasing
streets.

Increase housing opportunities in certain areas, like the
commercial corridor and near transit, to provide space for
more families and generate more foot traffic.

A nel(?hborhood with hardworking Feople of all incomes,
including retired working people on fixed incomes.

Residents, employees, and visitors can move easily, quickly,
safely to other parts of the City and surrounding area with-
out a personal car.

The commercial corridor is filled with neighborhood
focused retail, services, and amenities so that residents
can meet their needs and wants within the neighborhood.

A network of vibrant public spaces - including parks, plazas,
and open space - offers places where neighbors and visitors
can sit, socialize, play and share.

Residents, employees, and visitors can move easily, quickly,
safelyaround the neighborhood and commercial area with-
out needed a personal car.

The neighborhood and commercial corridors embrace,
maintain, and nurture the cultural diversity of the
surroundlng neighborhoods.

Establish parking standards and controls that promote
quality of place, support the commercial core, and do not
adversely affect residents.

The area has a stable, diverse, and well-supported fabric
of community-based organizations and non-profits that
provide services, programs and a sense of community.

The commercial corridoris a place for new businesses and
entrepreneurs - including low-income entrepreneurs - to
get a strong start and flourish.

[ 1 support this statement

[ Isupport this statement with some modifications or specifications
[0 I don't support this statement

71 32

K]l

** See translations on page 14
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/ ATRIBUTOS / &

/ MGA BAGAY NA HALAGA

What are the greatest assets within the project
area? What makes this area unique? Things

places, organizaitons, and people you love
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GREATEST ASSETS

CATEGORY COUNT
Il Diversity 29
I Civic & community spaces 42
Community & culture 18
Local organizations 14
Bl Families & children 9
[ Business mix 24
Transit 25




CHALLENGES

/ DESAFIOS / #kE;

/ MGA SAGABAL AT HADLANG
What are the greatest challenges within the

project area? What makes this area unique?
Things, places, organizations, and people you
love.
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GREATEST CHALLENGES

CATEGORY COUNT
Il Safety & security 37
Il Getting around 32
Cleanliness 25
Housing 18
Il Pedestrian & cyclist safety 14
[ Parking 12
Beautification 8
Access for vulnerable 6
populations
[ Emergency preparedness 5
Business mix 4
Civic & community spaces 3
B Renovations & maintenance 3
I Traffic 3
Vacant storefronts 3
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MISSION AVENUE

Workshop participants were asked: which of these items would

most improve your experience of Mission Avenue?

@ 0/ & 0 & © ®© o e © e

Active storefronts

Storefronts occupied & active; few
vacancies.

Art

Public art, like statues and murals, adorns
buildings, street corners and open space.

Attractive storefronts
Welcoming and attractive commercial
buildings & storefronts, transparent
storefronts allow passersby to see inside.

Business mix

Greater mix & variety of shops, restaurants
and services.

Civic & community spaces
Benches, seating, parks, and playgrounds
allow me to enjoy the street.

Cleanliness

Cleaner streets & sidewalks, without litter
and debris; even and smooth sidewalks
and roads.

Housing

More housing generates foot traffic,
provides affordable and mixed-income
places to live.

Getting around
Making it easier and safer to get around,
including walking, biking, riding transit, in a
car, etc.

Greening the street
Trees, plants, shrubs, and gardens make the
street feel lush and inviting.

Programs and events

More festivals, performances events, arts,
and entertainment.

Safety & security

I feel safe and free from harm or threats
while on this street.

42
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TRANSLATIONS

ESPACIOS COMERCIALES ACTIVOS Espacios comer-
ciales ocupados y activos; pocos espacios vacantes
EREH ELEMAEH ; VATEEN -

AKTIBONG MGA STOREFRONT Masigla ang Daanang
Pangangalakal, iilan lang ang mga bakanteng tindahan.

ARTE El arte publico como estatuas y murales, adornan
edificios, calles y espacios abiertos

=B AHBMR - MEGHNES - KRR B8
=1t RFRRZEM -

SINING Pangmadlang Sining tulad ng mga istatwa at
ang mga mural sa mga gusali, kanto, tindahan o iba
pang kabulusan.

FACHADAS COMERCIALES ATRACTIVAS Edificios

y fachadas comerciales gratas y atractivas, y fachadas
transparentes que permiten ver el interior

TR B i # SRR MRS B SRR EANE & - IBBA
TEREAE R

NAKAKAHALINA ANG MGA TINDAHAN Kalugod-lu-
god at kaakit-akit na gusaling pangkalakal at tindahan;
naaaninag ng mga dumaraan ang mga tinitinda sa
loob ng tindahan.

DIVERSIDAD DE NEGOCIOS Mayor mezcla y variedad
de tiendas, restaurantes y servicios

BEEE FLERNHE - BMARBE -

IBA'T IBANG KALAKAYAN Mga tindahan, restawran,
negosyong paglilingkod o serbisyo.

ESPACIOS CIVICOS Y COMUNITARIOS Bancas,
asientos, parques, patios de recreo permiten disfrutar
de la calle

Eg%ﬂ:ﬁa&] RE - B XEMELS  RHOI=R

1z °

PAMAYAN AT PAMBAYANG LUGAR Nakakagalak ang
lansangan dahil sa mga bangko o luklukan, at ang mga
parke o palaruan.

LIMPIEZA Calles mas limpias y aceras, sin basura y
escombros; aceras y calles niveladas y lisas.

BRE BERNEBNAITE  RAIRMERE S -
BB ATENBE -

KALINISAN AT KAAYUSAN Malinis at walang kalat

o yagit sa langsangan; patag ang mga kalsada't
bangketa.

VIVIENDA Mas viviendas generan tréafico peatonal.
Proporcionar viviendas asequibles y de ingresos mixtos
para vivir

FEEBEN BEZERABATRE  RETAENES
WARBEFT -

PABAHAY Ang karagdagang pabahay ay karagdagang
dumaraan. Dagdagan ang pabahay na abot-kaya't
“mixedincome”.

MOVILIDAD Hacer que sea mas facil y mas seguro
moverse, incluyendo caminar, andar en bicicleta, mon-
tar en transito, en automovil, etc.

EHAR RELABRERSNELZE - OFLST - BE
iTEE - RARETH - RUBERS -

PAGDARAAN Gawing madali at maligtas ang
pagdaraan, kasama na ang paglalakad, pagbibisikleta,
pagsakay sa bus o tren, pag-gamit ng kotse, atbp.

REVERDECIMIENTO DE LA CALLE Arboles, plantas,
arbustos y jardines hacen de la calle se sienta abun-
dante y atractiva

BB A BY - EANAE  BEHEAERE
M7 -

GAWING LUNTIAN ANG MGA KALYE Ang mga
puno't halaman at ang mga hardin ay nakakaanyaya sa
kalaguan. at bangketa, walang magkalat at mga labi.

PROGRAMAS Y EVENTOS Mas festivales, espectacu-
los, arte y entretenimiento

HEMEE ELHE REED - BITMHRLE -
PALATUNTUNAN AT MGA DIWANG Karagdagang
pistahan, palabas dulaan, sining, at iba pang libangan.

SEGURIDAD Hacer que se sienta seguro y libre de
cualquier dafo o amenazas, mientras en calle.
Z2ER SEEHEL  RRIAZENEREEN
HE -

KALIGTASAN Pakiramdam na ligtas ako sa perwisyo,
banta o panankot sa daan o lansangan.
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GENEVA AVENUE

Workshop participants were asked: which of these items would

most improve your experience of Geneva Avenue?

@ © & ©6 &6 © © o6 & © o

Active storefronts

Storefronts occupied & active; few
vacancies.

Art

Public art, like statues and murals, adorns
buildings, street corners and open space.

Attractive storefronts

Welcoming and attractive commercial
buildings & storefronts, transparent
storefronts allow passersby to see inside.

Business mix

Greater mix & variety of shops, restaurants
and services.

Civic & community spaces

Benches, seating, parks, and playgrounds
allow me to enjoy the street.

Cleanliness

Cleaner streets & sidewalks, without litter
and debris; even and smooth sidewalks
and roads.

Housing

More housing generates foot traffic,
provides affordable and mixed-income
places to live.

Getting around

Making it easier and safer to get around,
including walking, biking, riding transit, in a
car, etc.

Greening the street

Trees, plants, shrubs, and gardens make the
street feel lush and inviting.

Programs and events

More festivals, performances events, arts,
and entertainment.

Safety & security

Ifeel safe and free from harm or threats
while on this street.

a4
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TRANSLATIONS

ESPACIOS COMERCIALES ACTIVOS Espacios comer-
ciales ocupados y activos; pocos espacios vacantes
EREH ELEMAEH ; VATEEN -

AKTIBONG MGA STOREFRONT Masigla ang Daanang
Pangangalakal, iilan lang ang mga bakanteng tindahan.

ARTE El arte publico como estatuas y murales, adornan
edificios, calles y espacios abiertos

=B AHBMR - MEGHNES - KRR B8
=1t RFRRZEM -

SINING Pangmadlang Sining tulad ng mga istatwa at
ang mga mural sa mga gusali, kanto, tindahan o iba
pang kabulusan.

FACHADAS COMERCIALES ATRACTIVAS Edificios

y fachadas comerciales gratas y atractivas, y fachadas
transparentes que permiten ver el interior

TR B i # SRR MRS B SRR EANE & - IBBA
TEREAE R

NAKAKAHALINA ANG MGA TINDAHAN Kalugod-lu-
god at kaakit-akit na gusaling pangkalakal at tindahan;
naaaninag ng mga dumaraan ang mga tinitinda sa
loob ng tindahan.

DIVERSIDAD DE NEGOCIOS Mayor mezcla y variedad
de tiendas, restaurantes y servicios

BEEE FLERNHE - BMARBE -

IBA'T IBANG KALAKAYAN Mga tindahan, restawran,
negosyong paglilingkod o serbisyo.

ESPACIOS CIVICOS Y COMUNITARIOS Bancas,
asientos, parques, patios de recreo permiten disfrutar
de la calle

gg%ﬂ:ﬁa&] RE - B XEMELS  RHOI=R

a5 -

PAMAYAN AT PAMBAYANG LUGAR Nakakagalak ang
lansangan dahil sa mga bangko o luklukan, at ang mga
parke o palaruan.

LIMPIEZA Calles mas limpias y aceras, sin basura y
escombros; aceras y calles niveladas y lisas.

BRE BERNEBNAITE  RAIRMERE S -
BB ATENBE -

KALINISAN AT KAAYUSAN Malinis at walang kalat

o yagit sa langsangan; patag ang mga kalsada't
bangketa.

VIVIENDA Mas viviendas generan tréafico peatonal.
Proporcionar viviendas asequibles y de ingresos mixtos
para vivir

FEEBEN BEZERABATRE  RETAENES
WARBEFT -

PABAHAY Ang karagdagang pabahay ay karagdagang
dumaraan. Dagdagan ang pabahay na abot-kaya't
“mixedincome”.

MOVILIDAD Hacer que sea mas facil y mas seguro
moverse, incluyendo caminar, andar en bicicleta, mon-
tar en transito, en automovil, etc.

EHAR RELABRERSNELZE - OFLST - BE
iTEE - RARETH - RUBERS -

PAGDARAAN Gawing madali at maligtas ang
pagdaraan, kasama na ang paglalakad, pagbibisikleta,
pagsakay sa bus o tren, pag-gamit ng kotse, atbp.

REVERDECIMIENTO DE LA CALLE Arboles, plantas,
arbustos y jardines hacen de la calle se sienta abun-
dante y atractiva

BB A BY - EANAE  BEHEAERE
M7 -

GAWING LUNTIAN ANG MGA KALYE Ang mga
puno't halaman at ang mga hardin ay nakakaanyaya sa
kalaguan. at bangketa, walang magkalat at mga labi.

PROGRAMAS Y EVENTOS Mas festivales, espectacu-
los, arte y entretenimiento

HEMEE ELHE REED - BITMHRLE -
PALATUNTUNAN AT MGA DIWANG Karagdagang
pistahan, palabas dulaan, sining, at iba pang libangan.

SEGURIDAD Hacer que se sienta seguro y libre de
cualquier dafo o amenazas, mientras en calle.
Z2ER SEEHEL  RRIAZENEREEN
HE -

KALIGTASAN Pakiramdam na ligtas ako sa perwisyo,
banta o panankot sa daan o lansangan.
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